Turismo en Mexico Presents:

Mastering the Site Visit
Experience

Tom Hinton

tom@tomhinton.com
San Diego, CA
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HowoOs  Everybody

GREAT
MORNING!!!
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Taking the Pulse:
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Are You

With Me?




The Response:
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YEAAAR!!
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3 GOALS FOR TODAY:

1. Help you win more
business by mastering
t he 5 Steps
Visit Exper.l
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TODAYO0OS GOAL S:

2. Help you improveyour
Site visit performance by
using the 5 steps | will
INntroduce today.
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3 GOALS FOR TODAY:

3. Have Fun!!
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Managing Change in Tough Times:

A The way itwas,is not the way iti s é

A You must changehowyou think in order
to discover new ways to satisfglients,
meeting plannersand buyers.

Afiwhat got you her e,
t h e rveo
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3 Facts about T o

A Are younger, smarter, techsavvy,
practical and purposeful.




3 Facts ‘rabout ToO

AAppreciate what




3 Facts ‘about T o

A Are younger, smarter, techsavvy, practicaland purposeful.
A Appreciate whatis impressive!

ADono6t | i ke fiDog & Ponyc
demonstrate youruniguenessso it appears
authentic, provides valueand is meaningful?
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The 7 Needs of a Client:

1. The client wants )'

to beknown. _ .-

How do youknow —
your clients?




The 7 Needs of a Client:

2. The client
wants to be
understood.

How do you do [t?




The 7 Needs of a Client:

3. The client wants %
to spend their |
time wisely on
sSite.




The 7 Needs of a Client:

4. The client
wants 1o
meet theright
people.




The 7 Needs of a Client:

5. The client wants toexperience
your uniqueness
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The 7 Needs of a Client:

Wantg tim e Iy

0
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The 7 Needs of a Client:

7. The client wants :
responsiveness. k@




5 Steps of the Site Visit Experience:

1. Mexico has great
potential. Your
first job Is to get
prospects here!




This Requires MICE Leadership:

Leader shi p |
to help individuals and
organizationssurpass

t hemsel ves!
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